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WHAT IS CONVERSION RATE OPTIMIZATION
EXAMPLES

TECHNIQUES

CONVERSION RATES
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CONVERSION RATE




CONVERSION RATE
OPTIMIZATION

Record data

* Record data related to the conversion

Conversion Rate
* Change in something to something

else




CONVERSION RATE

Educate customer better to

improve conversion rate

Provide methods without your

involvement







Examples






LEADS

*  Website quotes
* Phone calls

e Emails










[echniqueg



WEBSITE

« Capture information needed
without involving employees
« Can include multiple steps

e Can include conditional actions




WEBSITE




TELEPHONE CALL TRACKING

On website, provide a pool of
phone numbers to track website
visitor

On other places, provide
tracking for the source of the

phone call
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PHONE CALLS

Source
« Organic
 Paid

Time

Employee who answered
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WEBSITE

|
 Source
« Organic
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Product or service
Quantity

Amount

Source

Employees involved






Conclucione



BENEFITS of
CONVERSION RATE OPTIMIZATION

1 Record data

2 Data to optimize

3 Help customers learn

4 Methods without involvement






